
• Single sign-on and customer 360 view for all aspects of the customer rela�onship which helps customers get a complete view 
of their financial picture when they sign in; 

• Intelligent self-service that an�cipates customer queries, with seamless hand-off to agent channels on customer request; 

• Automated rebalancing of customer por�olios to match risk profiles and investment horizons; and, 

• Ensuring that corporate ac�ons informa�on flows quickly and effortlessly between issuers and investors. 

management scenario, we constantly seek new ways to create smoother customer journeys.  

In this issue of the TCS BaNCS Research Journal, we highlight several examples across 

constantly set the bar higher towards this goal. 

in our client engagements, we have been able to embed the latest technologies 
including AI and machine learning technologies into business processes and by 
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