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 72% own Smartphones: The most popular owned gadget 
nationally

 85% were on social networking sites

Social media considered useful for keeping in touch with 
friends; staying abreast with current affairs. 

Boys are more active online and on social networking sites as 
compared to girls

Facebook leads (used by 89%) followed by Google+ (64%) and 
Twitter (44%)

4 among every 10 respondents use Twitter - Sports 
personalities (66%), celebrities (55%), film stars (54%) are 
most followed

 Desktops/ home PC and laptops are the most popular mode of 
accessing the internet (55%) followed by smart phones (30%)



 WhatsApp is by far the most popular instant messaging platform 
(58%) followed distantly by SMS (20%)

 Two- thirds of the respondents shopped online (67%): More 
popular among boys (70%) than girls (54%)

 Top items bought online: Electronic gadgets (66%), Books (61%); 
Movie/Event tickets (41%); Travel (39%); Clothes (36%)

 TV and newspapers were the most used to consume news (76%) 
followed by online sources (53%) and shared links 

 46% used FaceTime/ Skype/ Google 

 Online sources like Wikipedia used the most (63%), followed by 
PDFs (51%) and online videos (44%) for school studies

 Career Options: IT and Engineering were the most sought after 
especially among the boys (59% each; girls: 42% each)

Wassup on Whatsapp & Skype
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