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Forward Looking Statements

Certain statements in this release concerning our future prospects are forward-looking
statements. Forward-looking statements by their nature involve a number of risks and
uncertainties that could cause actual results to differ materially from market expectations.
These risks and uncertainties include, but are not limited to our ability to, manage growth,
intense competition among global IT services companies, various factors which may affect our
profitability, such as wage increases or an appreciating Rupee, our ability to attract and retain
highly skilled professionals, time and cost overruns on fixed-price, fixed-time frame contracts,
client concentration, restrictions on cross-border movement of skilled personnel, our ability to
manage our international operations, reduced demand for technology in our key focus areas,
disruptions in telecommunication networks, our ability to successfully complete and integrate
potential acquisitions, liability for damages on our service contracts, the success of the
companies in which TCS has made strategic investments, withdrawal of governmental fiscal
incentives, political instability, legal restrictions on raising capital or acquiring companies outside
India, unauthorized use of our intellectual property, pandemics, natural disasters and general
economic conditions affecting our industry. TCS may, from time to time, make additional written
and oral forward-looking statements, including our reports to shareholders. These forward-
looking statements represent only the Company’s current intentions, beliefs or expectations, and
any forward-looking statement speaks only as of the date on which it was made.

The Company assumes no obligation to revise or update any forward-looking statements.
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Tata Consultancy Services

24.6%

Operating Margin FY20

$22.0 BN

Revenue FY 20

['s P

443,000+

Employees
144 nationalities

Among the Top 10 H

Global IT Service Providers

)

187 solution Centers
in 19 countries

160,000+

$103 BN H

Market cap —Jun 30, 2020

11.1%

Lowest attrition in IT Services
in the industry Jun 30, 2020

Women employees

We Are...

A global IT services, consulting and
business solutions leader partnering with the world’s leading
businesses in their transformational journeys

21% 1.9% Revenue breakup by Geo

B North America
50.4% UK

B Continental Europe

H Asia Pacific

M India

B MEA

M Latin America

Revenue breakup by Industry
20.5% m BFSI
30.5%
Retail & CPG

W Manufacturing
7.0%
W Technology & Services

m Life Sciences & Healthcare

8.3%
B Communication & Media

0,
15.2% M Regional Mkts, Others
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The Fastest Growing Brand In IT Services

Brand Finance
Brand Financen Awards
Awards
FASTEST CROWING
TOF 3 IT SERVICES
IT SERVICES BRAND
BRAND

OF THE DECADE

Ranked amongst the Top 3 brands in IT

Services globally by brand value and the [/ €ivic "\7.;;_
fastest growing brand of the decade m )
\ A — s

2019 STEVIE'
WINNER

AMERICAN
BUSINESS AWARDS

2019 Adobe
Experience
Maker
Awards

FTSE4Good

DIGITHL IMPACT
AWA

CRIVING SUSTAINARLE FOCH M5

J

Honored as one of the
Fortune Best Big

Ranked GIobaI
Top Employer by the
Top Employers’ Institute

Companies to Work
across 11 countries For™
TCS
INVEST8R
RELATIONS

Recognlzed in Forbes’
World’s Best Regarded
Companies

Named India’s Overall
Most Outstanding
Company in Asiamoney’s

2019 Poll
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The Journey So Far

Industry-leading topline growth ...

... with superior profitability

______ 14
_________________ \ 4
.00/0 --------- ofy e
S CpGR: 18 GRiAODTE
Q ls_qea‘ “““““ et e ea‘ C -----------
3 o 5 5N e
£ et a e
S e e
T B B OB B B O E B B B et
= JOPTT I I I I I ----------- I I I
wn (o) ~ 0 (o)) o — [a\] m < n (o) ~ [o] [e)] o n o ~ ] [e2] o — o~ [20] < n (o) ~ 0 (o] o
s > > > o= > > > X 3 5 5 5 5 5 = X > > o> > > > > > > 5 5 5 5
[N [N [N [N [N [N [N [N [N [N [N (5 (5 (NN (NN [N [N [N (5 (5 (NN [N [N [N [N [N [N [N [N [N [N [N
Judicious usage of cash ... ... and higher-than-benchmark share performance
2%
e TCS
e BSE IT 1376%
. B Shareholder payout
FYOS5 to Invested Funds 539%
FY20
H Capex
B Acquisitions d 8 88 83 2 233 3 8 5 33 2 8
f © © © © © &6 6 &6 &6 6 &6 ©6 &6 6 2 ©
s = = =2 =2 == =2 =2 =2 =2 =2 =z =2 =z = =2
TCS
- TATA
INVESTOR LCA |c0NsumNcy
RELATIONS SERVICES



Leading Technology Change
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Lead in the New Normal with Business 4.0™

PURPOSE - DRIVEN. RESILIENT.
EMBRACE RISK () () MASS PERSONALIZE
CLOUD

LEVERAGE
ECOSYSTEMS

AUTOMATED AGILE

INTELLIGENT

EXPONENTIAL VALUE

ADAPTABLE.
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Digital Transformation Offerings

Business
& Technology
Services (B&TS)

CONSULTING & SERVICES INTEGRATION
Digital Strategy & Integration, Enterprise Agility, M&A,
Finance & Shared Services Transformation, Next Gen Transformation,
CX Transformation, Supply Chain as a Service, Ecosystem Strategy Design and Enablement

y

Cloud Apps, Microsvcs & API

Migration, Modernization,
Integration

DIGITAL TECHNOLOGY SERVICES

TCS Interactive

Commerce, Channels, Marketing,
Engagement, ECM

Enterprise Intelligent
Automation
Infra, Application, Process, Al for Biz

10T
Connected Devices, Industry 4.0,
Digital Twin, Smart City, Digifleet,
Energy Mgmt., IP2

Analytics & Insights
Business Analytics, Data Services

EIS

Plant Solns & Svs, Product Engg.,
Embedded Sys, Mfg. Execution Sys

Cloud Infrastructure
Public, TCS Private & Hybrid Cloud

COGNITIVE
BUSINESS OPERATIONS

Industry Business Services
Enterprise Services

Digital & Customer
Experience Operations

Network Management

Datacenter & Workplace
Services

Cloud Operations

Conversational Experiences

Content, Care, Concierge,
Commerce, Colleague

Cyber Security

Identity & Access Management,
GRC, Digital Forensics, MSS

Blockchain

Programs (Embark, Design, Scale),
Platform Solns (Horizntl, Domain)

Enterprise Application
Services
SAP, Oracle, Salesforce & others

Quality Engg. & Transformtn

SmartQE, CX Assurance, Big Data,
Video Platform Services

Microsoft BU
Digital Workplace, BizApps, Azure
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Secure Borderless Workspaces (SBWS™)

96% of TCS
employees work
remotely

Increased
throughput;
TCS Security

BitSight score 800+,
above industry avg

(O)V/=110]0] ¢
employees
enabled in days;
100+ large Live
events

Customer Focus

Cloud-based
Governance &
Monitoring

Employee Engagement
& Well-being

SBWS™
25x 25

e e

Secure & Certain
Service Delivery

Location Independent
Agile Methodology

Borderless
Collaboration

Over 25,000
projects delivered
to SLAs;

CSl improved from
93.2inJan’20 to
93.93in Jun’20

3-4-5 Framework
deliver resilience
& service
innovation

Over 2.2M AV Calls
136M Messages
2.39M SBWS™
Meetings

TATA
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Partnering with DAMEN to Reinforce its
Reputation as a Maritime Innovation Pioneer

Damen, fresh water,
speed, rom. and

oroup, has bt a reputation for soon

istening clsely toits customers.

of ships, yachts h

n . Damen and predic

innovation to the next level

to Things loT framework to envision
Vessel

Joud, edg experienc
to make Damen's ships smarter and
TCS for ts growth
adwith  and
which
and business b 10 2 maritime
models. 100 dat:
poin streams,
ineachship, giving
plonser . @

Accruing Benefits of Business4.0™

“Damen s at the forefront

of digital innowation inthe
maritime industry, using new
technologies for remote
monitoring and eventually

10 buid autonomous vessels
We selected TCS as our
strategic partner because

of how well theirinnovation
phiosophy is aligned with ours,
and for their experience in
successfully executing large,
complex programs elsewhere.
Their digital expertise, creative
ideas and intelectual property
have helped us scale and speed
up our business transformation
journey.

Amout Damen
CEQ, Damen Shipyards

Business 40Stoxies | 20

Enabling Woolworths’ Teams to Deliver Superior
In-Store Customer Experiences

Wooiworths, Australia’s largest supermarket group, views In the next phase of the store transformation journey.
buidinga Customer Ist brand, team and culture as it €S is working with and ts partners topilot
foremost n this regard,
rough IoT
nd many routine =~ ®

for
to improve the customer experience.

TGS, as the strategic partner in this program, worked

fully
integrated, device-agnostic. centralized platform to enable
this vsion of a connected store and empowered store
teammembers.

‘The piatform allows store team members to orchestrate

their day to day routines. t provides inteligence in the form
of a 360~degree view of the store inventory. reaktime stock
adjustments, eficient management of store deliveries and
stock-takes, enhancing productivity end to end and
uitmatsly providing a better customer experience.

s intuitive user interface has alowed for quick, universa
acceptance by the 90,000+ store users, with minimal
raining. Using targeted implementation automation
0ok, the solution was successful deployed across.

7

68 Arnusl Aepart 201920

Powering Vitality UK’s Ambition to be

“Our store transformation program is part of the
various investments we have made in achieving

the Group's strategy to enable consistently good
customer and team experiences.

TCS hes been a criical partner in this journey.
They have demonstrated deep contextual
knowledge of our business and come up with out
of the boxideas to address some of our technology
challenges and opporturities. They are key

o ensuring that our systems run smoothly,

and go above and beyond for our business.

We have awardsd TCS Parier of the Year based
on their deivery and passion toprovide
extrordinary service and support.

John Hunt
10, Woolworths Group

“The Vitality Shared Value model is based
on the concept of interventions that will inspire

Helping M&G Innovate and Reimagine Customer Engagement

Today's customers have higher expectations of the ‘withdrawal by aimost 80%. Digitization has reduced dam

processing time by 75%. All this
imestment provide However, complex,legacy ITlandscapes,  pesiive mpacts on the Net Promoter Score as well. @)
‘and fragmented customer data can constrain the abilty

to innovate and meet those expactations.

Taking that challenge head on, MG pic entered into
210-year strategic partnership with TCS to transform

igitaly enabied, alowing i torespond quicker and
better toits customers needs.

TCS' approach, working in partnership with M&G pic, entalied
T landscape.
‘engagement,redesigning operations for greater resilence

using the TCS BFSI Platform for Life and Pensions, powered
by TCS BaNCS™. In just 15 months, TCS onboarded 14 million
‘customers and their policies, defivered a new customer
‘experience solution, CRM and complaint management
solutions and an onine bond dlaim platform.

and analytics
have enbled a more holistic pproach to emhancng the
customer expenience. focused on the end-to-end customer
joumey and not just individual transactions. The new digial
bond claim service has reduced customers’ wait time for cash

ES Al Report 201920

“For more than 170 years, MG has devered good
outcomes for savings and investment customers
through product innovation and high.-standard
sesvice. Our strategic partnership with TCS is an
essential element of our ongoing work to create

a digitally enabled M&G so that we canmaintain
this great track record. The primary focus has been
on our Heritage business to transform the
customes experience for our 5 milkion Prodential
policyholders in the UK. We have worked together
10 build a new digital MyPru platform, transformed
our operation to be focused on the end-to-end
customer journey and migrated our mast complex
administration system, SALAS, to the industry
leading TCS BaNCS™ platfom. Leveraging the
TCS innovation network and experience,

we have achieved a lot together. We look forward
to continuing to work and leam together,

as we continue to meet the needs of customers
and their advisers, and as we seek to exceed

their expectations on service”

John Foley
CEO, MéG pic

Busines 40 Stoses |21

an Insurance Brand that is Positively Different

Traditionally. sefing health insurance does not offertoo many  of their ris factors and ways toimprove their heaith. track
the  theirreward points and redeem them. The anaiytics layer

provides 3 unified customer view across customer

relationship, chent onboarding, and policy senicing.

interaction is usually fimited to caims processing. Andyet,

‘model that is helping buid deep relationships. support

‘engagement, driving revente and profit. New business

g . and 2019,
Best of all, it s also well on ts vay to realize its ambition to
Infive short

consumer brand.

Vitaiity, the wholly owned subsidiary of South African giant,
Disc.

shared value business model It engages with policyholders  years, Vitalty is among the top § market leaders in the UK.
d 50% e

that promote
‘weliness, and in the process, reduces costs and bulds
positive rela between the business and ts
customers.

VitalityHeaith actively promotes the adoption of heaithy
ifestyles by its members them to undertake

redeemabie across a curated partner ecosystem.

TCS has been itsinnovation partner in this transformation
Jourrey, heiping buid the enabing technology layer for this
1

revards piatform. A customer portal makes individuals aware.

TS Armus Repart 201920

behavioral change among our members
benefiting the person, us as the insurer and also
wider society. Technology s a crtical strategic
enabler in our model. Partnering with TCS
significantly accelerated our transfomnation
journey, helping us launch newer innovations
faster, while defivering a consistent, integrated
experience to our members.*

Kiis Tokarzewski
CTIO, Vitaity UK]

https://on.tcs.com/Annual-Report-2020
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Strategic Investments
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“There are no legacy people, only legacy technologies”

Scalable Reskilling using
the Digital Learning Platform

Access: Anytime, Anyplace,
Any device

Content: Rich & Expanding
Crowd sourced “faculty”

Delivery: Domain-infused,
Culture focused, Gamified

Infrastructure: Cloud based,

Immersive and Virtual

P> Analytics and Insights

Qlik @ @ pentaho 7D ooGoe
@neoy TEZRy %o SOLr"Vg @ S}

’Scala & cassandra k(g“:m HD 5 srorm Splunk>
[R5 mongons Wit

o Couchbase j.i?;

P> Mobility, Digital Marketing
"‘ L@I =- ‘h““b"“lm aXamarin

ORACLE
Adobe

w o 5 @ B
l l Ifor? o w m
' 2 WatchOS 2 oo
&. )) ® invey
Swift 2.0 0 redhat

iBeacon
B BACKBASE [ Feeoreney

Cloud ¢

Ea
C:?ef n amazon S fPamcracker
oDensta(k “ bservices docker
o (Jnoq Azure QUALYS'
@y rene
_ RIGHT SEBLE {crLier
" W pppDynamics  #8 Cloudpassage % Boowmr: Pivotal CF
2 puppet

gﬁi

soFTLAY=R == SCALR

L=

IOT & Cyber Security €

CA siteMinder

@ WorkLight

‘/Symantec splunk 5 AppSCEin

-8 Rational.

3““‘”3’3 Vor Deate Secw nry @ vulng erab lysca ner aplgee
[FORTEY, BIBURPSUTE Mg LAYER7 Morae\tron:

PROFESSIONAL QP  recunoLocies

DATAGUISE aRXAN
L‘E‘ED © BOSCH

Tivoli.
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http://www.rightscale.com/index.php

Unmatched Speed To Market using Location Independent Agile™

With our thought-leading Location -
Independent Agile™ model, we are
helping customers adopt Agile at
scale, for large transformational
programs.

Customers are reporting spectacular
business benefits :

30% to 50% >90%

Increase in End User
Speed to Market Satisfaction

50% to 70%
Improvement
in Quality

TCS

INVEST8R

RELATIONS

Open Agile Collaborative Workspaces

6,000+ 417K+
Agile Agile-trained

engagements
1,000+
Agile delivery
centres

(" )
E Agile makes you future proof and for any kind of

organization it is easier said than done.....

But the way it has been approached in TCS in a
very disciplined way, making sure that you
make it step-by-step, moving forward, is really
an absolute joy to see. ™

Arie Van Bennekum,
Co-author of Agile Manifesto )

cs|
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Helping Customers Scale Their Innovation

Foundational Research

Computing, Physical Systems,
Sciences, New Materials, Robotics,
Sensing of Machines

Industry-Specific Research

BFSI: Blockchain, Data Marketplace,
Analytics, Compliance Monitoring |

Retail: Algorithmic Retail, Price
Optimization, Immersive Store Experience |
Utilities: Solar value chain, Energy value
ecosystem | Life Sciences: Digital Clinical
Trials, DNA Sequencing, Genomics,
Microbiomes, Translational Research

Extended Ecosystem

Emerging technology companies, alliance
partners, accelerators and academia

» Sharing of ideas at the
TCS Innovation Forum

On-Demand Early Stage PoCs/PoTs

............ Innovation

Innovation Champions
Custom COIN™

Bespoke Innovation Days

!
4\
vV Vv v vy

Crowd Sourcing Innovation
through Hackathons/ Ideathons

» Design Thinking and Agile
Innovation at a Pace Port™

1,000+

Researchers
* Granted / Applied

TCS
INVEST8R
RELATIONS

1,471 / 5,324*

Patents

30+

Innovation Labs

250+

Publications

~250 MN

USD investments

TATA
ws CONSULTANCY
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Products and Platforms

TCS BONCS

TCSMasterCraft
DataPlus

DevPlus

TransformPlus

Cognitive Al

e Procure
ap

Om“is"c‘)’;f: m:r:fpwm Ignio /\
Life Sciences AT\SS[’)
TCS HOBS CFROMA'
CX IUX
SMB iON QUARTZ"

BlockChain .

5,324

patent
applications;

1,471

granted

22 Institutional awards &
professional recognitions

IP Enterprise Trophy by World
IP Organization

National IP Award
Asia IP Elite

The Connected TCS Decision

- TATA
w) CONSULTANCY
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TCS Co-Innovation Network (COIN™)

3500+
Startups

50+
EIRs 300+

50+

Academic

AUET TCS CLIENTS
Institutions

150+

Alliance
Partners

70+
Faculty

TCS
Research &
Innovation

30+ Industry
Projects Bodies

Consultants

kTcs start-up program is organic,
highly structured, and currently one of the
largest among services companies

Mette Ahorlu
Research Director, IDC
TCS
INVEST8R
RELATIONS

P> startups & Accelerators

‘-\.‘-\. _,-'-"

@ TrustStamp ’ first

A
Glassbox < Infrrd
@.) L I5H
TuneTag
wrobot
Intzihpence EDEERM
T
S
scanalvace kOre@
000 ' Lumo 2
TAUVENTURES Bt
_ ENDOR
5 corticar
’Ill IMIT ‘ Quintessance
STARTUP
EXTHANGF ‘

} Alliance Partners

CENEAE  §8 Microsoft
OGO gle atfuar]ne

cisco
OPENTEXT
O asrersor Ssas @
' © - watson
Qlik ®
cloudera

t:+ableav ""’
Marketo

Pega

} Academic Partners
Operleley @,
Larnegie

Mellon E Yale Universiry

University = Royal Gollege of Art

¥ % .

media
USRS R A 7 lab

- TATA
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https://www.tcs.com/alliances-partnerships

TCS Pace Ports™

TCS Pace Ports™ are experiential spaces which allow customers to experience the transformational power of TCS’
research, innovation and digital prowess come alive under one roof

TCS Pace Ports enable customers to:

O Summon the best of the start-up ecosystem:
TCS COIN Accelerators

O  Engage with the Best of Academia through: ) 6’51;3(””_ l .

Academic Research Labs g | AN
e ¢ TS CON Aczdlonater 7. e =

| 35~ nnowation Showcase. | (o

125 G" /[ will Luu,(:‘v

O Develop nimble business model to embrace
breakthrough technologies: Agile Workspaces

O Consume the best of TCS’ Thought Leadership:
Digital Libraries

O Explore digital drivers for growth and
transformation: Innovation Showcases

O Watch ideas come alive: Rapid Labs

INVESTOR . TATA
RELATI ONs > s esas




Longer Term Growth Strategy
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Customer-centric Strategy: Going Deeper, Casting Wider

AR/VR = Al
= ) {3

Talent

Development
’ Y
$h
X
Partnership Accountabilit
Cloud 6 Ecosystems ¥

Research &

; @ APIs &
Innovation .
=7 Microsvcs
Industry Contextual Customer at

Putting the
Relationship
Depth Knowledge the centre
— Data &

Focus
111 )
Analytics
@ Full Stakeholder @
Coverage I
Execution Location
Excellence Independent

@&

Intellectual
Property

PA (&)

MFDM™ ‘
- &
Blockchain £33 CERR 1 e
TCS
INVESTOR
RELATIONS

Superior Business Outcomes

Highly Satisfied Customers

Enduring Relationships

# 'I IN CUSTOMER
SATISFACTION

2016 EUROPE

#1

IN CUSTOMER
SATISFACTION

/18 EUROPE

cs|

#1 IN CUSTOMER

SATISFACTION
2019 EUROPE
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Going Deeper, Casting Wider: Business Outcomes

Large Client Metrics

USS 20 Mn+
Il us$ 50 Mn+
I us$ 100 Mn+

240

Rev per USS1 Million Client

Q\o ’/
o
Q}o ,/
20.6
$Mn FY15 FY20



Going Deeper, Casting Wider: Financial Outcomes

Revenue per capita ($cc) Net Income per capita ()

i '
&, $10,318
43 / ,/
GO //
$48,346
FY15 FY15 - FY20 FY15 FY15 - FY20



Cash Flow

Cash Conversion
OCF to Net Income

109.4%

-
-

107.8% .-

FY15 FY20

Free Cash Flow
USD Mn

$4,540

FY15 FY20

Free Cash Flow/
Enterprise Value

5.5%

/ﬂ
3.9% I
FY15 FY20

cs|



Shareholder-friendly Capital Allocation

$4233 44217 34,540 $4,433

$4,090 $4,070
$3,824
Average Payout
Y15 - FY20 : 79% ‘ .............................................................
§ $1,540
n
£
<
FY15 FY16 FY17 FY18 FY19 FY20
Free Cash Flow - Shareholder Payout

Shareholder Payout as % of Free Cash Flow
TATA
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Unique, Purpose-Driven

e N
‘ In a free enterprise, the community is not just
another stakeholder in business, but is in fact the
very purpose of its existence. !
- J N Tata
L 1839-1904 )

For every $1 returned to
shareholders by TCS, a portion
goes back to the community

through the Tata trusts, giving
TCS a unique, purpose-driven
worldview

TATA

TCS
INYESTRRs : s esas



TCS In The Community

Wellness

TCS promotes health and
wellness in all the
communities it works in. We
are title sponsors of leading
Marathons across the globe,
and continuously applying
innovations to healthcare
practices and awareness

STEM Education

In countries like the UK, North
America, LatAm and Australia
facing shortage of tech skills,

TCS has devised various
programs and reached over
310,000+ students in FY 2020
through STEM initiatives to
spark interest in science and
technology

TCS
INVEST8R
RELATIONS

)
) TCS LIDINGOLOPPET
- TATA CONSULTANCY SERVICES
&

\
TCS AMSTERDAM
\ MARATHON 2019

— ' TATA CONSULTANCY SERVICES

” TCs 4’ '

3 o E3M o £ yara

% 5| Ko ST rC MUMBAI

COMANE ) B ;' MARATHON
¥ a0 orrciaL mosiLe AP paRTER L

Skills development

TCS' Education and Skill
Development initiatives cover
the entire life path of students

from school to Ph.D. as also
skilling and adult literacy that
enables livelihood.

25 |

At Ennpleryabiligyz,

g

DiNC

DIGITAL
NERVE
CENTRE

TCSFit4life

Corparate Cha th

1nitiny young mind;
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In Summary: TCS Strategy Driving Differentiated Outcomes

N
/

o

@T}I Outcomes

¢

Market Trends @ TCS Approach _.

More and more industries are leveraging
technology to differentiate themselves
Customers want solutions to business problems
and not just technology skills

Non CIO buyers emerging in enterprises

Transformational partners selected based on
solution quality and time to market

Greater platformization of business

Pandemic disruption highlights need for
operational resilience and enterprise adaptability

Position as a growth and transformation partner
More investment in research and innovation,
co-innovation and collaboration
Domain-specific IP

Greater focus on contextual knowledge
Proactive solution selling

Full stakeholder services

Leverage TCS’ contextual knowledge, Location
Independent Agile, Machine First Delivery Model
and Intellectual Property

Launch of cloud based platforms and new
business models
Leverage IP portfolio

Launch of Secure Borderless Workspaces™
Greater focus on Location Independent Agile™
and MFDM

Promote operating model transformation using Al

26 |

Industry-defining mega deals
Thinner competitive set

Higher quality revenue

More fulfilling work, better retention

Expansion of addressable market
Higher profile, strategically more important
engagements

Thinner competitive set
Higher quality revenue

Large deals that improve business visibility
Expansion of addressable market

Frees up spends for systems of differentiation

Greater focus on resilience and adaptability

TATA
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Annexure
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Financial Highlights

IFRS

Revenue growth —
Constant Currency

Revenue -¥ Mn

Revenue

Gross Profit

Gross Margin
Operating Income
Operating Margin
Net Income

Net Margin

1,569,490
$22,031

$9,069
41.2%
$5,414
24.6%
$4,541
20.6%

7.1%

1,464,630
$20,913

$8,753
41.9%
$5,347
25.6%
$4,494
21.5%

7.2%
5.3%

3.6%
(69 bps)
1.3%
(99 bps)
1.0%
(88 bps)

Amount in USD Mn, unless otherwise stated

383,220
$5,059

$1,994
39.4%
$1,194
23.6%
$925

-6.3%

381,720
$5,485

$2,220
40.5%
$1,325
24.2%
$1,168
21.3%

0.4%

(7.8%)

(10.2%)

(106 bps)
(9.9%)
(55 bps)
(20.8%)

(300 bps)

28
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Thank You

(cs|

TATA
CONSULTANCY
SERVICES



